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Introductions

How are you using social media?  
H d id d t t ? OHave you decided not to?  Or are 
there things preventing you from 
moving forward?



TwitterTwitter



An Organization Has a Profile

People canPeople can 
“follow” your 

tweets.

Twitter is 
widely used by 

tech andtech and 
media savvy 

folks



You Can Post From Almost Anywhere



People Can “Re-Tweet”

Re-tweets can spread interesting information very quickly



“Hash Tags” Can Help to Find and Distribute



It’s a Great Way to Monitor Conversations



How Can You Use Twitter?



FacebookFacebook



What is Facebook?



Who’s Using It?
• More than 350 million active 

users worldwide

• Facebook is the most used 
social network worldwide

• More females than males• More females than males

• Largest audience is ages 
18-34

• Facebook use continues to 
grow rapidly across all 
demographics

http://www.checkfacebook.com/

demographics

US Data for 11/3/2009



The Telling Room’s Profile



Encouraging Disucssion

TheseThese 
fans 
are 
actively

The 
Telling 

actively 
engag-
ing with 
the 

Room 
has 151 
“fans”

page



Providing Basic Information



Photos



The Network Effect



Anatomy Cont’d: Events



Anatomy Cont’d: Causes



How Can You Use Facebook?



BlogsBlogs



Advancing Your Cause (or Promoting It)



Telling Stories From the Field



Providing Perspectives from a Group



How Can You Use A Blog?



Making the Most of Social 
Media



Is Your Tech Infrastructure In Order ?

Most social networking tactics have less bang-for-the-buck 
than core infrastructure like networks, websites, and email

Enlist people in creating 
content/ fundraising

Basic Outreach 
(SEO, bloggers)

Social 
Networking

At l t b i b it

Well thought out email strategy

Effective and function computers and networks

At least a basic website presence



Quality, Care, and Feeding
Social networking sites need an ongoing commitment



Consider Your Organizational Voice

Human 
and 
engaging

Trivialities Social 
outreachengaging outreach

PR 
message 
points

Spam News feed

Irrelevant On mission and 

points

interesting



Who Will Do The Work?

Plan on 2-4 hours/ week for Facebook or Twitter; 4-8 
hours+ for a blogg

One person “Everyone” p
will do it all

y
will do it

Someone should be in charge, but they likely can’t do it alone



What if They Say Bad Things?

Should you limit or moderate discussion within your community?

Will hurtful comments damage your community??
Where might people say these things instead?

?
?

Will it let o sho ho responsi e o are?

?
? Will it let you show how responsive you are? ?

Consider the actual damage that will be done



Coordinating Communications

How can you coordinate across different sites and mediums?

Define the goal
Think through 
the audience 
for each venue

Tailor the 
message

What are you 
trying to 
accomplish?

Why are they 
there?  What 
will resonate?

What will 
best 
achieveaccomplish? will resonate? achieve 
your goals?

Don’t just spam the same message through every medium.



Questions?Questions?
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